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An evaluation of the extent to which the Bedrijfsmanagement MKB course website promotes a sense of community amongst students and encourages potential students to identify with the study.
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An evaluation of the extent to which the Bedrijfsmanagement MKB course website promotes a sense of community amongst students and encourages potential students to identify with the study.
1. Abstract

Information technology is increasingly present in our lives. Educational settings are utilizing IT technology to meet educational, administrative and organizational objectives. In this project research was carried out in a Bachelor’s degree course environment at a university of professional education in the Netherlands with the objective of evaluating the role of the course website.

The research focused on investigating student use of the website. For what purposes do they visit the website? Does it foster a sense of community and inclusiveness? Do students recognize themselves in what they see on the website?

Potential students too, could visit the website whilst in the process of determining their future study. The research established that potential students do visit the website, and investigated their information needs. Were potential students able to identify with the learning community presented on the website?

The research methods used were: a survey of visitors to an Open Day which yielded information about potential students’ use of the website, and an interview with first year students about their experiences with the website. The webmaster was also interviewed to ensure triangulation.

The findings were that the website is becoming increasingly important as a mode of communication.  Potential students consult it rather than careers guidance teachers for information provision, and present students use it for all aspects of their course work. Recommendations were made concerning student participation in the maintenance of the website, and the inclusion of content which promotes a sense of community.  

2. The aims of the investigation 
2.1 The existing population of students
Internet use and the application of Information Technology in educational environments have increased rapidly in recent years. It is hard to remember how things got done without user-friendly, instantaneously available and seemingly cost-free information (Snyder, 2001). Students today are extremely adept and confident in their use of Information Technology. The course website used by undergraduate students of Bedrijfsmanagement MKB at Fontys University of Professional Education in the Netherlands (for an explanation of the educational setting in which the research was carried out see Section 4.1 and 2) has unobtrusively become an indispensable communication tool. However, even a read-only website can have a more complex function within an educational institution than that of electronic bulletin board. It offers communicative possibilities which create and maintain social relationships; an ‘interpersonal function – we use language to encode our interaction’ (Butt et al, 1994:86). It ‘enables us to share thoughts about new experiences and organize life together’ (Mercer, 2000:4).  Additionally it can be used to create a sense of community of practice, expressing ‘structured heterogeneity’ (Bucholz 1999:145). This community can be peopled by the students and lecturers working together on the course, the core community, but it can also include stakeholders such as alumni, future employers and potential students. It has the potential to strengthen the identification of students with their course, and with the professional community of graduates. For this reason, student use of the website was investigated in order to answer the following research questions:

· How do students use the website?
· Does it promote a sense of community and identification?

2.2 Potential students

Outsiders are also able to visit the website. Just as potential students might like to view the buildings where they are going to study, equally they might visit the website to gain a sense of the atmosphere, activities and aspirations of the course they are considering studying. Therefore the role of the website in student recruitment was also investigated:
· Do potential students visit the website, and if so, for what reasons?

· Do potential students identify with what they see on the website?

2.3 The organization of the report

The aim of the research was to determine website use and to evaluate the extent to which the website fosters a sense of community and identity in its users, specifically the present first year students, and potential students.  In section 3 (the rationale) the role of information technology in educational settings is developed and linked with the communication modes of the community of practice under observation in an ethnographic research project. The perception of female and ethnic minority students of the website is discussed. In section 4 the setting in which the project was carried out is described, and in section 5 the ethical issues arising from the project are examined. The research methods and their analysis are discussed in section 6 and the findings presented in section 7. An evaluation, including conclusions and recommendations, can be found in the concluding section 8.  
3. The rationale 
3.1 The role of information technology in educational settings

A course website is a microcosm of activities taking place within the mesocosm of course activities. Both contexts exist in relation to the macrocosm of an increasingly computer-mediated society. Investigating what is going on when students visit their course website is a small-scale and limited contribution to ‘making sense of the construction of meaning within a new communication order’ (Snyder, 2001:273). This new communication order enables students to access information, view images and pursue educational objectives without leaving home. Physical presence in the university buildings is no longer a requirement for these activities. Does the application of Information Technology make all students into distance learners? Does it weaken the student’s sense of belonging to a learning community? Is the student’s identification with subject area, and the professional field which lies ahead in the future after graduation, diminished by the use of IT? Will the sense of “belonging” to a learning community disappear?
This project will attempt to argue the contrary. The course website can be used to strengthen a sense of community, and promote identification with the study.
3.2 The process of identifying with a community and its discourse
Students who identify with the activities, aspirations and atmosphere of their educational programme, who literally feel “at home”, and who experience a sense of harmony between their external learning environment and their inner selves will probably be facilitated in the successful completion of their studies. The website can contribute to this process of identification. The subject matter on the website reflects the ‘language practices, values and ways of acting and believing characteristic of a community’ (Hicks 1995:13). Although the language use of academics is perceived to be ‘formal and dry’ (Hicks 1995, Mercer 2000:112) the website can convey another side to undergraduate study–the sense of achievement when a real-life business-related problem is solved, the interest and involvement of future employers in the course programme and the out of classroom activities of students and lecturers. This objective of this research will be to find how a website can help to stimulate first year and potential students’ identification with the study of Bedrijfsmanagement MKB.

3.3 Alienation and the website.

However, for certain visitors to the website the process of self-recognition will be impeded. How inclusive (Snyder 2001, Moss 2003) is the discourse of the website? This research attempts to determine those aspects which prevent the website from expressing inclusiveness. Recommendations concerning website content will be made with the objective of retaining the interest and involvement of the existing undergraduates.

3.4 The challenge of practitioner research

Finally, the project is an example of practitioner research. A research question relating to my work situation is at its basis, and I hope that during the process of answering it I will develop my expertise and knowledge, and after the research will be able to improve practice. 

3.4.1 Ethnographic research

‘Ethnography emphasizes the need to pay attention to the detail of local social cultural contexts of language use and attaches great importance to the perspectives of the research participant’ (Lillis 2003:xv). It has been a challenge to observe my working environment, implicated as I am in what is going on, and to summon up reserves of detachment and impartiality. Much of the research process may be defined as qualitative: theory was extrapolated from data rather than data being used to prove theory. I have used my working environment and examined the perspectives and feelings of the community which works in it. ‘Qualitative researchers seek lived experiences in real situations’ (Research Methods in Education 2003: 49). However, quantitative analysis was used to test my hypothesis that potential students are using the website to aid their course selection process. A blend of both quantitative and qualitative approaches seemed appropriate in this ethnographic research.
4. The circumstances in which the project was carried out 
4.1 The educational institution

Fontys University of Professional Education (henceforth referred to as F.U.P.E.) is at present (September 2005) the largest state recognized and funded further education institution in the Netherlands, and provided undergraduate degree courses for 36,309 students, employed 2,800 staff members (full time equivalents) and had an annual budget of €254 million in 2004.

4.2 The faculty and the course

The research was carried out at Fontys Hogeschool Bedrijfsmanagement MKB, a department within the former Faculty of Technology. Bedrijfsmanagement offers a B.Sc in Technology Management course developed just two years ago. Dutch employers had indicated that graduate engineers lacked social and communication skills, and although possessing a strong knowledge base, were unable to think commercially. In particular, employers within the small and medium-sized business sector wished to recruit graduates possessing an overview of the processes which take place within companies. They sought graduates with social, technical and commercial competences, and could not recruit enough of them. In response to these perceived needs a generalized (engineering, economics and business studies) B.Sc. in Technology Management course was developed by Bedrijfsmanagement MKB, preparing students for management positions in industry. A sub-objective was to attract more female students to a study with a technical component, still chosen mainly by male students. The inclusion of more management and communication skills were intended to appeal to a wider student base. Because the B.Sc. in Technology Management is relatively new, student recruitment has a high priority.

4.3 The researcher

I have been employed for the past fourteen years on a full-time basis to teach English Communication within the Faculty of Engineering. In addition, I coordinate student recruitment for Bedrijfsmanagement. As such, ‘the researcher is not some faultless, detached recorder of an absolute truth, but a participant in the research process’ (Research Methods in Education 2003: 51).    

5. The ethical issues arising from the research  
5.1 Personal: researcher objectivity

In this ethnographic research I am aware of my compromised researcher stance: ‘both insider(s) and outsider(s)’ (Gregory & Williams, 1985: 105). I am part of the fabric of that which is researched, have formed opinions and my objectivity is questionable. I am also a significant stakeholder in an applied research project and the process of ‘locating, claiming and valuing the research domain’ (Wilson: 2003:293). I am a salaried employee looking objectively at my work environment. Additionally, my colleagues and students are part of my research domain, and I have a far-reaching personal involvement with them. 
5.2 Organizational: webmaster input
The webmaster is a significant stakeholder in the website (Research Methods in Education, 2003: 138). There is general agreement amongst both lecturers and students that students could carry out many of his tasks. They could update the news items, and make the website more attractive to the majority of the end users, the students themselves. However, it is debatable whether this would be desirable. Unmonitored students could post items which would reflect negatively on Bedrijfsmanagement MKB. Involving the webmaster from the outset with the project had significant benefits for the research. His knowledge of the constraints and possibilities of the existing software application is crucial in the process of developing recommendations
5.3 Organizational: student involvement with website maintenance

Students have expressed a desire to make the website interactive – ‘computer mediated communication’ (Mercer 2000:121). Many of them have state-of-the-art knowledge of website design. They would welcome a situation in which electronic communication means there is “no distinction between author and reader” (Kress 2003: Band 10). However, there is well-founded concern that if students had access to the website they could hack into the lecturer’s domain, view the examination question database, and even manipulate course records. There are also concerns that unsupervised students could post items (discriminatory and hurtful or just crass and embarrassing) detrimental to the organization. During the interviews it was important not to raise student expectations concerning website access.

5.4.1 Organizational: student interviews

Tutors of project groups asked their students to give permission to be interviewed. There is power imbalance between tutors and students and therefore a risk that the students felt obliged to give permission. However, this was preferable to their having to refuse permission to the researcher, who also teaches them.
5.4.2 Representation of female students in interview sample.

Two tutor groups were selected. They were chosen because they contain female students
. The remaining three first year female students were also interviewed. Random selection was not possible due to the low representation of females in the student population.
5.4.3 Representation of ethnic minorities in interview sample

Identification as a member of an ethnic minority is a sensitive issue. Therefore the student counsellor’s database was accessed to establish which students had identified themselves as being of ethnic minority origin during their intake interview. During this interview questions are asked regarding the student’s native language and possible problems with the Dutch language.  In fact only one student of ethnic minority origin was interviewed, and therefore this interview is statistically unreliable, although the interviewee’s opinions have their own validity. 
5.5 External relationships: visitors to the Open Day
The entire F.U.P.E. organization wants increased enrolments. Requests to visitors to the Open Day to complete forms could be perceived as intrusive, especially as the form is not anonymous. A tension exists between my personal research objectives and organizational objectives of ensuring visitors to Open Days receive a positive impression. I embody this tension as researcher and student recruiter – an example of ‘the further complexity of having to juggle between two different … “selves” within the one piece of writing’ (S.G.:59) and shifting senses of identity. 
6. The methods used for data collection and analysis, and the reasons for their choice 
6.1 Survey conducted during Open Day 
F.U.P.E. organizes three Open Days annually. At Open Days information packs are handed out to potential students (thus not to parents, friends and siblings who often accompany them) by students who have volunteered to give information to visitors. Included in the information packs is a standard visitor name and address form
 used within the F.U.P.E. organization. The contact details of potential students are valuable in the recruitment process. During the Open Day held on 28th May 2005 a question asking how they had heard about Bedrijfsmanagement was included on the form distributed to potential Bedrijfsmanagement students. The completed form has a double function – it is also a lottery ticket in a raffle organized by F.U.P.E. The prize last May was an iPOD; an incentive to potential students to complete the form. After the raffle, 88 forms completed by potential Bedrijfsmanagement students were returned to the researcher.    
A simple calculation provided the quantitative data (Research Methods in Education 2003:77 and 82) required to establish how many potential students visited the website, and for what reasons. The outcome can be found in 6.1. First year students were also asked if they had visited the website prior to enrolment. Surveying visitors to the Open Day was used to corroborate the findings of the first year interviews. 
6.2 Interviews with first year students
The Director of Studies granted permission for the research to be carried out and the cooperation of the tutors of the two selected project groups was requested (Research Methods in Education 2003: 138). The project groups were selected on the basis of two criteria: firstly, presence of female students, and secondly because they were not tutored by either the webmaster or the researcher. The tutors asked their students to give permission to be interviewed, emphasizing that the interview was voluntary. In fact, all students agreed to be interviewed. In addition to the 4 female students included in the project groups the remaining 3 female first year students were also interviewed. Thus a random sample of male students (which happened to include one student identifying himself as of ethnic minority origin) was interviewed, and all the female students. The interviews were conducted in available classrooms on a one – to – one basis. They were conducted in accordance with British Association of Applied Linguistics guidelines. The Dutch language was used to ensure that the students could talk without constraint. A questionnaire formed the basis for the interview
. The first 7 questions (of 10) are closed questions. The last three questions are open. Additional follow through questions were asked when relevant (a process of ‘progressive focusing’ (Research Methods in Education, 2003: 67) took place) and all the answers noted on the questionnaire. At the end of the interview the students were asked to read the questionnaire and confirm that it reproduced their answers correctly.  The interviews were analysed to provide quantitative data about website use. The final three questions on the questionnaire were subjected to qualitative analysis.
6.3 Discussions with webmaster

The webmaster was presented with the quantitative data from the interview analysis. He was gratified by the confirmation of intensive website use. He was asked how other faculties used their websites, and if they allowed students webmaster status. The question of how the website could strengthen a sense of identity was discussed.  He outlined his vision of how the website could develop. The interview was collegial, and consisted mainly of open questions.
7. The findings 

7.1 Visitors to Open Day
During the Open Day of 28th May 2005 92 potential students were given the course information packs, including the name and address form and the question about how the students became aware of the course. These potential students are probably in their final year at secondary school (HAVO, VWO or MBO), although a small percentage will be completing a gap year or in fulltime employemnt. Of the 92 potential students, 4 did not complete the form – probably because after receiving more information they had decided against enrolment.
The potential students were asked how they had become aware of the Bedrijfsmanagement MKB course, and were given a number of options, including schools careers guidance officers, their social network and the website. More than one answer was permitted. The website was the source of information selected by the majority of the potential students; 63 of 88, or 75% had visited it.  Some students ticked a number of options, indicating that they had received information from various sources. School-based careers guidance was ticked by 49 (58% of the total sample), and comprised the secondary significant source of information. This indicates that when orientating on a course of study, young people use Internet to a greater extent than consulting schools career officers: ‘visual communication is more likely than verbal communication to be effective’ (Snyder 2001:266). Choosing a vocationally focused B. Sc. is a significant life decision, yet 28 of 88 potential students relied on their own ability to engage with IT communication systems for information, and did not consult the “experts” at school. 
7.2 Interview with first year students
7.2.1 Intensity of website use
Interviews indicated intensive website use: 12 of the sample of 20 students had visited the website on the day of their interview, 6 the day before, and the remaining 2 the previous week. Their objectives were practical: 20 viewed student or staff timetables, 7 registered for examinations (outcome influenced by interview date) and 5 consulted documents. They indicated that these objectives were typical of their website use in the previous 4 weeks. ‘New technologies have altered everyday modes of communication’ (Snyder 2001: 263); students refer to the website for practical course-related information. Information provision has moved “from page to screen” (Kress, 2003: Band 10). A follow-up question was asked regarded the location where the student logged in; the majority of students were not in the Bedrijfsmanagement MKB building when they visited the website.  “Distance learning” is not confined to the Open University. 
7.2.2 Use of website prior to enrolment

Twelve (60%) of the 20 students interviewed indicated that they had visited the website before enrolment. Again, their objectives were practical. They accessed information about Open (30%) or Orientation (15%) Days, and directions to the campus (50%). However, 5 of the 20 (25%) were looking for an impression of the atmosphere, and 3 (15%) wanted to find out about the educational activities.

7.2.3 Website approval ratings

The interviewees were asked if they had ever recommended visiting the website to another person. This question was intended to evaluate approval of the website. Five (25%) of the interviewees had recommended the website. Follow up questioning revealed that students had invited family members and friends to view the photographs or news items on the website, generally because the students appeared in them.  The students were asked if the website gave an accurate impression of Bedrijfsmanagement MKB. Eight (40%) agreed that it did, one (5%) disagreed and 11(55%) felt that the impression was partially correct. Further questioning of the 11 revealed grievances about outdated information and delayed or incomplete publication of examination results on the website. The students felt the website gave an undeserved impression of efficiency.
7.2.4 Future development of website

The students advised better website maintenance in general, but 5 (25%) felt that “fun” was lacking on the website. They wanted more student participation and information, especially about the professional context of graduate engineers, 3 students (15%) wanted more information about social and sporting activities, and 1 student wanted general information about activities in Eindhoven.

7.2.5 Case studies: minority students 
The female students and the single ethnic minority student were interviewed more extensively. Their case studies (Research Methods in Education 2003:115) are germane to the focus of the project. 
Only one student identifying himself as being of minority origin appeared in the sample. His opinions conformed to those of his Dutch counterparts, except when he was asked how he had learned about Bedrijfsmanagement. He was the only student who specifically indicated parental involvement as playing a major role in further education choices. His parents were ambitious for their academically successful child, and had wanted him to become a high status doctor or lawyer, or a well-paid Information Technologist. When he insisted on engineering, they had searched Internet with him. They were actively involved in the decision-making process. 
The seven female students had all visited the website before enrolment. They indicated that Bedrijfsmanagement MKB was seen as a slightly unconventional choice for girls, although one which received general approval, and they had wanted to get an impression of Bedrijfsmanagement MKB before enrolment. When asked why they had chosen the course interpersonal aspects such as individual attention and intensive supervision were mentioned – male students mentioned the employment opportunities after the course and the location.  

7.3 Discussions with webmaster
The discussions with the webmaster ensure that the students’ perspective on the website is counterbalanced. Triangulation: ‘the use of several methods to explore an issue’ (Research Methods in Education, 2003:65) exposes extreme or one-sided points of view. Additionally the webmaster possesses the technical insight lacked by the researcher. The findings of the survey and the interviews formed the basis for the interview. The webmaster had strong opinions about granting students webmaster status. No other faculty allowed this, and recent events
 supported student exclusion from this role. However, he did see benefits in involving students at a consultancy level. They could provide input on content and presentation. He suggested several technical improvements, such as a link for potential students to an on-line enrolment site. He was gratified to receive confirmation of the importance of the website as a medium of communication. The webmaster plays an essential role in implementation of the report recommendations.    
8. Conclusions and recommendations 

8.1 Intensity and frequency of use

As theorized, the website is becoming the preferred means of communication, for present and potential students. It is the discourse medium of the learning community at Bedrijfsmanagement MKB; ‘enabling people to work together in new ways’ (Mercer 2000:123). This also means that the website competes for attention with commercially developed websites, and requires continuous attention. The use of a student panel of advisors on website content and design is recommended to ensure the website retains communicative appeal. During the interview process a number of students indicated they would be prepared to act as consultants, and one of them made a proposal for the home page which has since been implemented.
8.2 Website use prior to enrolment

For a potential student tentatively searching for information, a low-threshold visit to the website is an example of ‘the protection of the electronic medium’ (Snyder 2001:265) and the ‘anonymity which cyberspace offers’ (Mercer 2000:122). It is outside the scope of this report to make recommendations to careers guidance officers; however the research indicates their supremacy as providers of careers advice has been threatened by Internet. The website can be used as a marketing tool to increase recruitment, and it is recommended that more information for potential students be presented via the website. Potential students choose the subject – Bedrijfsmanagement MKB – before they choose the location. Therefore course information for existing students also plays a role in the student recruitment process and should be supported by information about the facilities and Eindhoven as an attractive study location.
Should Bedrijfsmanagement make a policy decision to recruit more overseas students from former Dutch colonies (Indonesia, Suriname and the Dutch Antilles) more information (about residence permits, insurance, and accommodation) relevant to these students should be included.

8.3 Future development 

The communicative medium of the Bedrijfsmanagement MKB learning community is the website. The students interviewed requested more “fun” on the website – news of social and sporting events. Students want more human interest, more humour and more topical items. There was no mention of a need for more academic- related information. Development of the “Alumni page”, with information about engineering developments in companies based in the region, could make the work situation of the Bedrijfsmanagement MKB graduate realistic and interesting for undergraduates; ‘Knowledge of shared history is a resource for building shared context’ (Mercer 2000;46). These aspects can promote a sense of community and a perspective on the future. It is recommended that increased student participation be encouraged. The webmaster is prepared to set up a link to a student-run website, although he is adamant (and I share his opinion) that student input requires constant monitoring. Additionally, sensitivity regarding the way Bedrijfsmanagement MKB presents itself – and thus the inclusion of minorities - is recommended. Female students should be represented on the website, although not in a “token” role. Minorities should be integrated naturally in the depiction of course activities and social life. Differences of culture or gender should not prevent inclusion in the life of the Bedrijfsmanagement MKB learning community.
8.3.1 Client satisfaction: communication with students in the future
Written communication – notice boards, photocopies and letters – is expensive, slow and inefficient. Students are not always reached by handouts and notices. Additionally, students are irritated when they have to wait in the Administration for information to be provided. Moreover, the provision of such information is an additional task for the busy clerical employees in the Administration. Extending the use of the website for information provision will avoid these problems and increase client (student) satisfaction, a F.U.P.E. organizational objective.
8.4 The experience of carrying out practitioner research      

The evaluation of the website was an examination of language and images as the discourse of a community. A community makes assumptions, uses its own jargon and has its own ground rules, and this is expressed on the website which conveys them. It was a useful experience for this practitioner to take on a detached researcher stance regarding the website I visit every day: generating ‘grounded theory’ (Research Methods in Education, 2003:56). I realized that I had also been undiscriminating concerning conventional website content and that I needed to develop ‘enhanced reflexivity’ (Fairclough 2003:3). It also became clear that I was observing a rapidly-changing electronic environment, with emergent ‘New Literacies’ developing in response to IT technology (Lillis & McKinney 2003: 133) and that my findings are defined by this aspect. For example, under the new competence-focused curriculum introduced in September 2005, students will log in to give their peer assessment of project group members. 

The website has become an increasingly important communication tool, but one which had, prior to this project, not been evaluated. I hope to have made a contribution to an on-going process of definition and improvement. 
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Appendix 1: standard form used within the F.U.P.E. organization, adapted for Bedrijfsmanagment, Dutch original and translation made by the researcher
Open Dag zaterdag 28 mei 2005, Eindhoven

Fontys Hogeschool Bedrijfsmanagement

Het Eeuwsel 2, gebouw S2

TU-terrein

Eindhoven

Tel. 0877-877322

Voorletters en achternaam:

………………………………………………………………………… M / V

Adres:

…………………………………………………………………………

Postcode en woonplaats:

…………………………………………………………………………

Telefoonnummer

…………………………………………………………………………

e-mailadres

…………………………………………………………………………

Nadere kennismaking?

· Wil je een uitnodiging om een dagje mee te lopen met huidige studenten?

Hoe ben je met de opleiding Bedrijfsmanagement in contact gekomen?

· Voorlichting op eigen school (decaan, leraren)

· Bezoek aan website

· Ouders / familie / vrienden / kennissen

· Onderwijsbeurs           (meerdere antwoorden mogelijk)
Open Day, Saturday 28th May 2005, Eindhoven
Fontys Hogeschool Bedrijfsmanagement

Het Eeuwsel 2, S2 Building

University of Technology campus

Eindhoven

Tel 0877 - 87322

Initials and surname:

……………………………………………………………………… Male / Female 

Address:

………………………………………………………………………

………………………………………………………………………

Telephone number

………………………………………………………………………

e-mail address

………………………………………………………………………

Get to know us better?

· Would you like to take part in an Orientation Day?

Where did you get information about Bedrijfsmanagement from?

· Schools career guidance officer / teacher

· Visit to website

· Parents / family / friends / acquaintances

· Educational fair

(multiple answers possible)
Appendix 2: Interview questions – first year Bedrijfsmanagement students

1. When did you last visit the course website?

· Today

· Yesterday

· Last week

· Fortnight ago

· Other date

2. What did you do when you visited the website (multiple answers possible).

· Read the news items

· Downloaded student / lecturer / examination timetable

· Registered for examination

· Accessed project information

· Read organizational information (minutes of meetings, holiday dates etc.)

· Viewed photo books; degree ceremony / Intro / party / course activities
· Some other reason (specify)

3. Specify which of the above reasons applies to you during the last month.

4. Did you visit the website before you enrolled as a student?

· Yes – then proceed to question 5

· No – then proceed to question 6

· Cannot remember – then proceed to question 6

5. What information were you looking for?

· Open Days / Orientation Days

· Route maps

· Contact information (e-mail addresses, telephone numbers etc.)

· Educational activities

· Social / sports activities

· Impression of the atmosphere

· Some other reason (please specify)

6. Have you ever recommended that somebody visit the website?

· Yes

· No

7. Do you feel the website gives a good impression of Bedrijfsmanagement?

· Accurate

· Adequate

· Inadequate

· Inaccurate

8. What would you like to see information about? :

9. Do you think the website meets the needs of:

· Students (male and female students)
· Potential students

· Alumni

· Teachers

Please explain your answer.

10. How could the website be improved?

Thank you for your help.

� As mentioned there were 7 female first year students and 81 male students in the cohort of Eindhoven BMKB students in May 2005. When project groups are put together the female students will always find at least one other female student in their group. Practically speaking, this means the female students are split up 2+2+3 and divided over the groups. Some project groups will then be all-male in composition.


� For an example of the form, and the English translation of it, see Appendix 1.


� For an example of the interview questions, see Appendix 2.


� The webmaster possibly meant incidents such as the posting of photographs of a naked female student, by a jilted former lover, studying at the University of Technology., on the student e-mail service, and to the hacking into the student debit card software by F.U.P.E. IT students, who subsequently acquired substantial amounts of university goods and services free of charge.
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