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In our research project we investigate for Dutch young adults in three consecutive studies sports club involvement (SCI; in Dutch: clubgevoel).  At the Dublin conference we present results of the first exploratory study. It consists of two parts: a small scale semi-structured survey (n=30) and a large scale structured and smartphone designed survey, and (n=1380), assessing the attitudes and behaviours of individual Dutch young adults related to their clubs in several popular sporting fields: football, field hockey and volleyball. We are especially interested in the influence of interactions and the use of social media, or social networksites (SNS) like Facebook, Twitter, Instagram and Google+, on sports club involvement. Results are not yet available at the time of abstract submission, but we will present results of the analysis at the conference
On the basis of results from this first study, the second study will elaborate on patterns of social interaction (especially with use of social media) in a carefully selected number of sports clubs in the Netherlands. The third study will test within an experimental design effects on SCI of a number of communication interventions, in particular through the use of social media and narrative persuasion techniques.

Voluntary sports clubs have problems to keep their members motivated to renew their membership every year. Our focus is on young adults (16 to 25 years) because international studies have shown that this stage of life appears critical for prolonging one’s membership, and that SCI is a crucial motive doing so. Our knowledge of the factors leading to SCI is still fairly incomplete.
The social capital theory offers a promising framework to understand the meaning of membership of a voluntary sports club, or sports club involvement. As a starting point we take elements of Robert Putnam’s (2000) theory of social capital at voluntary organizations (social networks, trust and norms) and relate them to three domains of social capital: intrapersonal, interpersonal and behaviour, based on Scheufele and Shah (2000). Several international studies showed positive relationships between the use of SNS and social capital, especially on determinants like life satisfaction, social trust, and civic and communal participation Dumitrica, 2014(; Mihailidis, 2014)
.
The project is hosted by the FEHT University of Applied Sciences in Tilburg. It is linked to the bachelor programme Sport & Media and involves extensive student participation.
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